
Local listings appear in Google Search and Google Maps 
to give searchers key information about your business 
location by pulling information from your Google My 
Business profile and around the web. 

How you optimize your local listings impacts your local 
search rankings and visibility, and the experience you offer 
customers as they look for nearby products and services.

Short description and 
attributes: 
Let customers know if you 
offer delivery, curbside 
pickup, etc. Include all 
relevant attributes including 
accessibility, amenities, 
payments, highlights, and 
planning—how many are 
available to you depends on 
your business category.

Address:
Physical street address or 
service area

Hours: 
Regular hours of operation 
or Special Hours to overwrite 
primary hours on holidays, etc.

Phone: 
The best number for 
customers to reach  
your location.

Q&A: 
Users ask questions you must 
monitor and respond to, as 
they appear prominently on 
your listing.

Popular Times
Google tells searchers when 
you are busiest and how long 
customers typically spend at 
your location to help them 
plan a visit.

Images: 
• A cover photo plus three 

to five of your 25+ photos 
that Google deems most 
relevant. 

• Google recommends 
at least three of each: 
Exterior, Interior,     
Product, Photos at Work, 
Food & Drink, Your Team, 
Rooms

Videos: 
Must be filmed on-location. 
Use to showcase the theme 
or experience offered at this 
location.

Messaging: 
An optional feature 
that allows searchers to 
message/text with you 
directly from your listing in 
search results. 

You can turn messaging on 
or off depending on your 
availability.

From the Business: 
Detailed local description of 
up to 750 characters used to 
highlight features that cannot 
be included in other fields.  

Labels: 
These are not public and 
should be used to help 
sort locations for viewing 
or running ad campaigns. 
Example, adding ‘beauty_
services’ to target for a local 
ad campaign will only utilize 
locations with this label. 

Google Posts: 
Each post has its own URL, 
a character limit of 1500, 
and the ability to showcase 
one image and one call-to-
action linking to your website 
or landing page. 

Choose from What’s New, 
Offer, Product, Event, or 
COVID-19 Post types.

Opening Date:  
Future openings can be 
published up to 90 days in 
advance. If opened in the last 
30 days, a ‘recently opened’ 
icon will display on the SERP. 

You can include exact opening 
date or month and year. 

ShortName:
Your location’s short name 
makes it easier for customers 
to find you via a custom URL. 

Keep it short and simple!

www.rioseo.com
@rio_SEO

858.529.5005
info@rioseo.com

Product Editor:
Available to some business 
categories, Products added 
here display in the same way 
as Product Posts. 

They appear in both the 
overview tab and products 
tab in your business profile.

Reserve:  
Allows businesses to 
integrate supported booking 
systems with their GMB 
listing so customers can make 
an appointment directly from 
the listing.

Menus for Services:  
Enables lawyers, dentists, 
hotels, pest control, jewelry 
stores, marketing agencies, 
construction equipment 
suppliers, insurance agencies 
and any others allowed by 

Menus for Restaurants:  
Available to most restaurant 
categories (cafes, etc.) to 
showcase the menu sections 
and products offered by 

Category-Specific & Other Features

See how your locations stack up against the 
competition.

Take advantage of a free local audit.

Best Practices for Optimizing
Your GMB Listing

Name: 
Real-world business name

URLs: 
• Website: Your local 

landing page for the store, 
office or service area.

• Appointment, Menu, 
Reservation or Order 
Ahead (availability based 
on category) 

Category: 
One primary and up to  
nine additional relevant 
business categories from  
over 3,000 options.  

Reviews: 
Your star rating and total 
number of local reviews.
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Your Local Business

http://rioseo.com
https://support.google.com/business/answer/6123536?hl=en
https://go.rioseo.com/free-local-audit.html

